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Florida ranks No. 1 for jobs

Orlando hiring booms, but rest of nation lags

By Jack Snyder

SENTINEL STAFF WRITER

Both Orlando and the state of Florida are
creating jobs faster than the 49 other states
combined.

_ During the year leading up to February, the

state generated 131,400 nonagricultural jobs,
a 1.8 percent increase, according to data re-
leased Friday. :

The rest of the nation, however, added just
122,000 jobs during the same period, agrowth

rate of less than 0.1 percent, according to the .

Florida Agency for Workforce Innovation.
That makes the Sunshine State one of the
nation’s bright spots in an increasingly con-

tentious debate over jobs between President

Bush and Democratic challenger John Kerry.
‘The issue soared to the forefront this

month when the U.S. Labor Department re-

ported that only 21,000 jobs were created in
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February nationwide.

That lack of job growth
continues to confound Bush
strategists, as well as econo-
mists who had expected a
much stronger — in the neigh-
borhood of 130,000 new jobs
— national showing in Febru-

ary.

Speaking in Boston on ¥ri-
day, the president defended
his role in overseeing an econ-
omy that has lost 2.3 million
jobs.

“The other side hasn’t
offered much in the way of
strategy to win the war or poli-
cies to expand our economy,’
Bush said at a $2,000-per-per-
son fund-raiser.

He pointed to a recent Com-
merce Department report
showing a solid 4.1 percent
pace of economic growth in
the last three months of 2003
as evidence of recovery.

Turning to local business-
men on the stage with him,
Bush asked: “Hiring any-

body?”

One said he planned to hire
25 people, prompting ap-
plause.

Kerry, meanwhile, went on
the offensive Friday, announc-
ing a plan to change interna-
tional tax laws to discourage
companies from shifting jobs
to foreign countries.

“Today we have a tax code
that does more to reward com-
panies for moving overseas
than it does to reward them for
creating jobs here in Ameri-
ca,” the candidate said at
Wayne State University in De-
troit.

Mitligan has been hard hit
by manufacturing job losses
and the movement of jobs to
foreign countries.

The Florida and Orlando
economniies, however, appear
relatively insulated from the
nation’sjob.woes.

Metropolitan Orlando is
one -pf the state’s strongest
perfakmers, topping the state
in jdb. creation in February.
During the previous year, the
area added 17,400 jobs, a
1.9 percent increase.
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Tourism, hot housing market help
Central Florida workers find jobs

The Orlando metro area
had its strongest gains in ar-
eas that include hospitality,
construction and professional
and business services.

To be sure, the state’s job
growth is not as strong as the
3 percent to 4 percent seen be-
fore recession hit in March
2001, said Susanna Patterson,
an analyst for Workforce In-
novation. '

That view was echoed by
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David Scott, an economics
professor at the University_of

Centra] Florida.

“It's a good but not hot re-
port,” he said. “We were creat-
ing 35,000 jobs a year.”

Not surprisingly, tourism is
the area's strongest jobs gen-
erator, he said.

«For all the economic devel-
opment we do, we still are tied
to hotel, restaurant and tour-
ism jobs,” he said. “That's who
we are right now.” .

&till, there is more than
tourism in the area.

Kristin Zangenberg; 23,
graduated in May from the
‘University of Central Florida,
only to embark on ajob search
that stretched for 10 months.

“t was frustrating,” she
said. “Nothing really panned
out.”

Her quest ended earlier this
month when she took a job in
the marketing department of
Pinnacle Financial Corp., an

ORLANDO SENTINEL

Orlando morigage banking
company that has been grow-
ing with a booming housing
market.

“We’re hiring people nearly
every week, it seems,” said
Doug Long, the firm’s chief
executive officer.

The state also is outper- .
forming the nation in terms of |

_unemployment. !

Florida had an unemploy-
ment rate of 4.6 percent, a full
percentage point below the
national average.

. Orlando’s unemployment
rate in February, not seasonal-
ly adjusted, was 4.3 percent,
down from 4.5 percent in Jan-

uary.




